U.S. Department of Justic' Exhibit A . OMB No. 1105-0003
Washington, DC 20530 To Registration Statement
Under the Foreign Agents Registration Act of 1938, as amended

Furnish this exhibit for EACH foreign principal listed in an initial statement
and for EACH additional foreign principal acquired subsequently.

1. Name and address of registrant

Australian American Public Relations, Inc.
279 S. Beverly Drive, Suite 1193, Beverly Hills, CA 90212 1_/}}3

3. Name of foreign principal

2. Registration No.

4. Principal address of foreign principal

. . " " 611 N. Larchmont Blvd. 3rd Floor
Australian Trade Commission ("Austrade") Los Angeles, CA 90004

5. Indicate whether your foreign principal is one of the following type:
X Foreign government
O Foreign political party

O Foreign or O domestic organization: If either, check one of the following:

O Partnership O Committee
O Corporation O Voluntary group
O Association O Other (specify)

O Individual—State his nationality

6. If the foreign principal is a foreign government, state:

a) Branch or agency represented by the registrant. Australian Trade Commission ("Austrade")

b) Name and title of official with whom registrant deals.
Gerald Watkins, Senior Trade Commission, Los Angeles Post

7. If the foreign principal is a foreign political party, state: N/A

a) Principal address 5 3 < -
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b) Name and title of official with whom the registrant deals. il -~ 3 2
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8. If the foreign principal is not a foreign government or a foreign political par‘f?, N/A
a) State the nature of the business or activity of this foreign principal
Formerly OBD-67 FORM CRM-157
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b} Is this foreign principal

Owned by a foreign government, foreign political party, or other foreign principal ....................... Yes OO0 Noxt]
Directed by a foreign government, foreign political party, or other foreign principal...................... Yes @ No O
Controlled by a foreign government, foreign political party, or other foreign principal ................... Yes G No O
Financed by a foreign government, foreign political party, or other foreign principal ..................... Yes @ No O
Subsidized in whole by a foreign government, foreign political party, or other foreign principal.......... Yes [ No O
Subsidized in part by a foreign government, foreign political party, or other foreign principal............ Yes O Nogl

9. Explain fully all items answered “Yes” in Item 8(b). (If additional space is needed, a full insert page may be used.)

Austrade is an organization set up to facilitate the entry of Australian companies
and their goods and services into distribution and retail net works throughout the
United States. Austrade is set up, operated, controlled, directed and subsidized
in whole by the Australian federal government.

10. Ifthe foreign principal is an organization and is not owned or controlled by a foreign government, foreign political party or other
foreign principal, state who owns and controls it.

N/A , \

~[
Date of Exhibit A Name and Title Sifnaturd K
March 25, 198% C< O

Claudia Keech
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U.S. Department of Justic : Exhibit B & OMB No. 1105:0007

Washington, DC 20530 $- ‘ To Registration Statement
£ Under the Foreign Agents Registration Act of 1938, as amended

S P * o b

INSTRUCTIONS: A registrant must furnish as an Exhibit B copies of each written agreement and the terms and conditions of each
oral agreement with his foreign principal, including all modifications of such agreements; or, where no contract exists, a full
statement of all the circumstances, by reason of which the registrant is acling as an agent of a foreign principal. This form shall be
filed in duplicate for each foreign principal named in the registration statement and must be signed by or on behalfof the registrant,

Name of Registrant Name of }“orcign Principal
Australian Ancrican Public Relations, Inc. | Australian Trade Corani ss: on ("Austrade")

Check Appropriate Boxes:

. k! The agreement between the registrant and the above-named foreign principal is a formal written contract. If this box is
checked, attach two copies of the contract to this exhibit.

2. [} There is no formal writlen contract between the registrant and foreign principal. The agreement with the above-named
foreign principal has resulted from an exchange of correspondence. 1f this box is checked, attach two copics of all pertinent
correspondence, including a copy of any initial proposal which has been adopted by reference in such correspondence.

»

. [ Theagreement or understanding between the registrant and foreign principal is the result of neither a formal written contract
noran exchange of correspondence between the parties. Ifthis box is checked, give a complete description below of the terms
and conditions of the oral agreement or understanding, its duration, the fees and the expenses, if any, to be received.

4. Describe fully the nature and method of perforinance of the above indicated agreement or understanding.

Ausiralian Ancrican Public Relations, Inc. develops inforimation materials from Austrade
and related sources and disseminates the sane to appropriate media via mail and
cleclronic wire services.
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5. Pescrive Tully the activities the registrant engages in or proposes to engage in on behalf of the above foreign principél.

Activities include rescarch, drafting, compilation and distribution of information
relative to Australian goods and services and to the companies that produce the samc.

6. Will l}?i)e activities on behalf of the above forelgn principal include political actwmcs as defined in Section 1(0) of the Act?
Yes [ No (1.

If yes, describe all such political activities indicating, among other things, the rclatnons mtcrcsts or policies 1o be influenced
together with the means to be employed 1o achieve this purpose.

-~ Prowotion of the sale of products of primary, sccondary and tertiary industries of
Quccnsland and the stimulation of Jnterest in the extension of exmtmg industries
in Australia

- Fostering of comiercial relations between the United States and Quccns] and, Australia

- Disscmination of knowledge of and the encouragenent of interest in Australia

- Support of the pronotion of Australia as a touszL destination with a view to
attracling tourists to thc Gtat(' :

Date of BExhibit B ‘ ' Name and Titlc

- Claudia Keech
ch 25, 1988 e
March 25, C\Q

Signalgrc'

A N

Tpolitical activity as defined in Section 1(0) of the Act means the dissemination of political propaganda and any other activity which the person engaging therein believes will, or thch heintendsto, prevailupon,
indoctrinate, converl, induce, persuade, or in any other way influence any agency or official of the Government of the United States or any section of the public within the United States with reference to

formulating, adopting, or changing the domeshc or foreign policies of the United States or with reference to the political or publicinterests, pohcces or relations ofa government ofa foreign country ora foreign
political party. .




Australian Trade Commission

3550 WILSHIRE BOULEVARD

SUITE 1718

TELEX: (230) 181125 AUSTCOM LSA
) FACSIMILE: (213) 382-3150
LOS ANGELES, CALIFORNIA 90010-2481

TELEPHONE: (213) 380-7561-2-3

203-5-6 27 March 1987

Ms Claudia Keech

Australian American Public Relations Inc.,
279 South Beverly Drive, Suite 1193
Beverly Hills

CALIFORNIA 90212

bear Claudia

PR_ACCOUNT

I confirm my telephone conversation with you yesterday and our agreement
to enter into a contractual arrangement whereby you would undertake PR
activities as outlined in your proposal for the Los Angeles office of the
Australian Trade Commission. These activities will be covered by a
contract drafted by Trade Publicity in Melbourne, of which I have already
forwarded a copy to you. I am attaching a further copy for you to sign
and return to me. The initial period of appointment would be for 1 year,
subject to renewal. However, as you are proposing to start on 1 June
1987 and as our financial year is from 4 July to 30 June, I propose that
the initial appointment be for 13 months with a review not later than 3
months before expiry on 30 June 1988. The fees for your services are

agreed at US$2500 per month plus out of pocket expenses and Press
clippings at cost.

With regard to the newsletter, I will be reviewing our needs in this area,
but envisage that should we proceed, we would be producing an 8 page
fairly basic newsletter 6 times a year along the lines of the one
currently produced by San Francisco office. The total quantity would be
4000 - 5000 each issue. On the basis that the mast-head (in two colours)

could be produced for the whole year of issues, I would Like you to revise
your quote, which seems a Little high.

Kind regards,

Yours _sincerely 194 I oe)
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AUSTRALLAN AMERICAN PUBLIC RELRTIONS, INC.

March 18, 1987.

Mr. Gerald Watkins,

Senior Trade Commissioner,
Australian Trade Commission,
3550 Wilshire Boulevard.

Los Angeles CA 90010.

Dear Gerald,

Attached please find our proposal,in response to your current search for
a suitable Public Relations company to work with you and Austrade in
the North American marketplace.

As per the Publicity Agreement issued from Victoria, we have answered
each targeted subject. As you will see we have done this as briefly
and concisely as possible. However, we are more than willing to expand
on any point, should your Melbourne office require same.

As you would be aware, Australian American Public Relations®' track
record in promoting Australian products and concepts in North America,
is now a five-year-old success story.

We have successfully carved a niche for ourselves as the Number One PR
resource for information on Australia. Of course, our clients have and
do benefit enormously from this enviable reputation.

Established in 1982, AAPR is owned and operated by both Australians
and Americans who have an understanding of each others marketplaces
and who work together on each and every account.

AAPR's unique position,in this marketplace has allowed all out Australian
and American clients to enjoy a high profile and ongoing success in the
United States. )

A sample listing of this clientele (attached) ,more than confirms our
capabilities and why we feel AAPR is ideally suited to work with you,
in attracting attention and subsequent business to Australian export
industries, their products and services in North America.

I look forwarg to meeting with you at your convenience, to discuss
this proposal; ‘and to getting the show on the road as soon as possible.
4 : \

Sincereiy, s 4
1

N
g \.

Claudia Keech i
President

279 South Beverly Drive ¢ Suite 1193 + Beverly Hills, CA 90212 « 213/274.2253




AUSTRALLA@N AMERICAN PUBLIC REI&TIONS INC.

A Public Relations Program

Prepared Fof
AUSTRADE

AUSTRALIAN TRADE COMMISSION .
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279 South Beverly Drive + Suite 1193 « Beverly Hills, CA 90212 + 213/274.2253




Introduction

It is the purpose of the Australian Trade Commission (AUSTRADE) to
commission a publicity effort in the Los Angeles area and throughout
the Southwestern United States for Australian export industries,
their products and services. .

It is understood by Australian American Public Relations, Inc. (AAPR)
that this publicity campaign is part of the wider "North American

Wlaxu Special Exercise" promotional campaign and that our efforts will

involve other promotional activities, such as trade display w0, sl

participation. s7%n4,a4k\-

AAPR will develop and place targeted editorial material in the media
and other communications vehicles with the expressed purpose of
highlighting the services and programs of the Australian Trade
Commissioner and the activities of the Trade Commissioner’s office.

This proposal will discuss our recommendations to accomplish your
desired marketing goals, an estimated budget and will discuss other
considerations required by the Australien Trade Commission.

First let us state the primary objectives of'the»Commission‘s
campaign, as we understand them:

1. Increase the sales of Australian manufactured products.

2. Assist in the conclusion of manufacturing-under-
license agdrements for the manufacture of Australian

oS \1L, products.
3: Promote Joint Australian-U.S. manufacturing
arrandements

4. Project a positive, competitive image of '
Australian manufactured products and services.

5. Position the Los Angeles trade office as the
central contact outlet for U.S. companies seeking
information about business in Australia. - ya

6. Publicize the diversified services the trade commissioner IDij
can offer U.S. businesses. - 1( '
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The supporting stratedies for such public relations objectives would

include at least the following:

- o VAT
A) Build a consistent flow of positive publicit NT“N ,_B

in support of AUSTRADE’S operational plen
target industriesav goser (AxﬁQE&w@Q&?5 A y
s
B) Merchandise significant publicity results G;*d”ﬁﬁ’ﬁv/
-throughout target industry/market areas.

C) Develop specific publicity programs to
maximize coverade at specifically designed-
activities such as trade shows, eto.

~
o

D) Position and expand the Trade Commissioner sf Los
Angeles among target media as an effective '
spokesman for Pacific Rim business
articles.

E) Provide editorial and publicity support to
any advertising, supplemental publication
program deemed pertinent to the Trade
Commissioner’s aims.

Target audiences for this particular progrém would include the
following: : o :

1. Decision makers from private enterprises, government
entities and local municipalities, B '

Importers, brokers/agents and distributors,

2
3. Wholesalers and retailers,
4. Trade press, as arbiters of industry opihion, and
5. Consumers, to maximize the pull—ﬁhrbuéh segment
of the marketing mix.

Now that we have outlined the objectives, supporting strategies and
audiences, let us discuss our primary recommendations designed to
accomplish the goals. : :

For clarity purposes, each objective (as listed) will be'addressed,
specifically followed by our recommendations.

g

: EK,POA)’S ' )

(1) INCREASING THE SALES OF AUSTRALIAN MANUFACTURED PRODUCTS

. ' Puew r « difftitone febusern dewilypaivg o My catlasskiel 1 dun B weasr?™
No business should exist without this pripary motivation. 'What
happens is that most manufacturers do not know how. We can cite
examples of this in the garment industry where companies show their
products in the California Mart to appreciative audiences. While the
products are outstanding, the promotional follow-up may not happen.




Our agency would assist this manufacturer in seouring fashlon media
attendance at his show. s sweet =l & %«mM/M/a, 4«/««‘

Cae b e
We would advise him on his press presentation, photography, and A:Z§z?kf
marketing presentation. We might also advise this ufacturer on ‘&%

how better to distribute his products in the U.S:7 Your office offers
some of this counseling. With the experlenee in this agency of vast
industry expertise, we could assist you in this effor

We must also keep in mind that while we can provxde "primary
counseling” to many companies, we cannot spend a stagfering amount of
time with their entities. This "time" should be earpiarked to garner

#an W&b 2 PV, 1 Stee CaGLyp :

more press for the\ AUSTRADE. 3 a 9/‘1 ’ (oo il St catty e
(2) THE CONCLUSION §&F MANUFACTURING-UNDER—LICENS AGREEMENTS FOR THE

MANUFACTURE OF ANSTRALIAN PRODUCTS o ,«, Y Lape

When such a license is\concluded, the 110996{1 will requ1re,counse1
to how-best market his pyoduct in the U. $7 et us say the product is
of a pharmaceutical naturg. Your office wglild offer information
N iﬂwabout the legalities involyed in the labefing, the rules of the Food
¢w%md Drug Administration and\consideratigs such as this. We could
“assist you in this effort. e would offer counsel as to the drug
/”W’Uthgge publications, consumer \and medig contacts that would contribute
successful launching of fthis prgduct. We could put him in
,45bntact with the public relatiyns sfaff of the retail outlets where
// the product would be sold.

(3) THE PROMOTION OF JOINT AUSPRA
WHICH WILL RESULT IN THE g#

4ﬁu&oﬁ coutdl troh Sy g

N AN-US MANUFACTURING ARRANGEMENTS
AUSTRALIAN PRODUCTS -

—promoti gse—products

In_addition eo .
4press Kkits, releases, m.-1a letters, 2 otographs, medla contact? ‘*“Xu> ‘
would lock-for beneflcl networklng beZween the JOlnt parties '

If it is beneficial f4r both parties to ne twork w1th and entertain
the media, retail mgfiagers who buy the projuct, the placement of
these principals oy seminar panels, talk shpws concerned with
business interestg or the plannlng of specidl events pertinent to
their products, Jur agency will make these a rangements.

(4) TO PROJEQT AUSTRALIAN MANUFACTURING AS CO P'TITIVE WIDE-RANGING,
MODERN AND PROGRESSIVE

0 s s deen fy bedin. fLs y

One of tie most effective means to proaect this im ge is done through
the arrangementugf/icbus1ness junket to manufacturigg facilities.
Special medla'} hcheons with a well written audio visual presentation

-, are also prepared. Our press kit would contain well \written articles
that we pr ére on industries that reflect the competltive, modern
and progr§s§1ve image you wish to convey. Other approdches are to
examlne/bechnlques that have been successful in Austral\e and can
serve &s an example to the manufacturers in our targebt jrea.




(5) TO IDENTIFY THE LOS ANGELES TRADE OFFICE AS THE CONTACT POINT FOR
U.S. AND BUSINESS-LIKE PEOPLE SEEKING INFORMATION ABOUT
AUSTRALIAN PRODUCTS, COMPANIES AND INDUSTRIES . _

It is important that U.S. business people identify'you as’ﬁhe contact
office for Australian products. They are also looking for assistance
to reach your Australian populus. This is accomplished by:

(A) Media development about your office.

(B) Arranging luncheons, seminars, and special events that 1ntroduoe
you to the designated target bus1ness audience.

(C) Positioning the Trade Commissioner as a central contact p01nt for
information viable to specific journalists. For example, when
reporters need quotes from a reliable business source, they call
someone who can return the call and offer pertinent information
on a deadline basis. We will attempt to position the trade
office as this "supplier“ to target media.

(6) TO PUBLICIZE THE SERVICES THE TRADE COMMISSIONER POST CAN OFFER
U.S BUSINESS

The program on the previous page is applicable here but positioning
the commissioner to more specific trade media on a regular basis.

Publicity Recommendations

— — —————— T Y — . (e S Sm= WS AL SE G Wy S G

The client can spell out a program of “clustering” of stories and
pictures aimed at bringing to the attention of a targeted audience a
particular message. In the U.S., to achieve placement of such
stories and messades demands a strong creative talent as well as an
understanding of the requirements of each medla.,,

When we "cluster' products or industries we must understand how these
industries or products convey a trend or direction in the industry.
Our tardget media is, in this instance, looking for indications of
business direction that will affect their readers. Any qualified
agency can prepare a release about a "cluster” of subjects. It is
the brilliant agency that goes beyond this concept and interprets
what it all means in a newsworthy fashion.

= %(S, V7 VO K4
It is important that the representative 6ﬁéwé6§§tats the "VISIT ~
AUSTRALIAN PROGRAM" with journalists is familiar with the country,
the resources, and attractions if they are working with visiting
Journalists. .

e e

- Our agency enjoys._ extens1ve ackground in the design and .

1mp1ementat1on/6? trade show exhibits and the promotional activities
at trade shows, in addition to providing publicity to the many trade
show media.




'As a member of the Public Relations Society of America, we have

arranged hundreds of successful seminars and meetihgs for corporate ,
CEOs, many from visiting countries; and vice versa. .

Because we are computer-equipped to funnel our infgrmation,via ou
in-house vire service, we are able to provide a daily media feed,

Such a feed would send out via Business Wire and PR Newswire artic
on visits to the U.S.A. by key personnel of Australian Companies,
- Australian buyer visits, joint venture announcements, and articl
special promotional or business activities. :

We realize we must contact on a daily basis, editors and key trade
media. The contact will be aimed to establish a favorable attitude
in the media towards Australia’s trading attitudes and activities.

Our objective, generally speaking, is to make contact and have in
each target medium’s file, a backgrounder on the Trade Commission
Office and Commissioner. This backgrounder will include article
ideas, facts and other data for use their articles/stories.

Consultancy

——————————— . i

In order to provide the most effective relationship, it is our belief
that a weekly meeting with the Trade Commissioner is imperative. We
usually interface with the client at a staff meeting weekly and daily

phone discourse. :
1

At these meetings we will establish prAorities for articles, prepare
an agenda of questions for discourgg/& an activities for the
current time agenda, and offer acgée ly report. These meetings also
provide an opportunity for us to offer suggestions about new
articles, media opportunities and to bounce back and forth concepts

for future events.

At the time of the billing, we prepare a summary of minutes of our
meetings which will be forwarded to the Trade Commissioner and Trade
Publicity, Melbourne. o S : -

Media Conferences

”~

Well planned media conferences offer excellent vehicle for. ‘
launching newsworthy products and rvices. It is understood that the
agency will arrange media conferences for the Trade Commissioner,
Australian Government Officials and private business people visiting
Los Angeles. Our agdency will invite target media appropriate for

- such an interview. Because of our close contaot with both the U.S.
and Australian media, we enjoy an advantage over other public
relations agencies that have only U.S. experience and contacts,




Supplements

Most clustering supplements require coop advertising. The newspaper
or magazine solicits the advertising dollars. Should we be aware of
rending supplements, written permission from AUSTRADE for assessment
and decision will always be made. (We will, of course, review
supplenments, -if contacted directly.) We must have an OK on all
materials that are prepared for media distribution.

Press Clippings

. e v —— - - B

As stated earlier in this proposal, press clippings can provide a
significant vehicle for distribution to targdet media and directly to
customers. Press clippings used in conjunction with a newsletter and
background reports enhance the materials. It is our opinion that
Luce and Burrells provide the most professional clipping service

have worked with them for many years. N M sen a{&&#ﬁﬂux( “v - g<

. L,Q~
Newsletter ! :ﬂf{:} U¥9

As previously stated, newsletters can provide an effective forum for
information about the Trade Commission. Our agency presently prepares
ten different newsletters for professionals and corporations. The
preparation of an attractive newsletter would be an addltlonal cost
to AUSTRADE. v

Junkets To Australia

//A" ‘fWM
As mentioned in this proposal, an effettive pfogram such as this
demands the expertise of an Australian experienced with the many

facets of the country. We enjoy y media contacts in the U.S.
Australia because of our work with the America’s Cup Unit.

Monthy Reports and Budget

The press clipping service, our letter contacts, phone interviews,
and "no-interest” contacts would be dutifully reported.

No legitimate public relations agency can guarantee coverage large or
small. If the agency enjoys first a news sense, is persevering in
its assignment, and is creative in approach, then the garnering of
visibility can almost be assured.




Our fee to implement the above public relations program on behalf of
the Australian Trade Commission will be $2, 000 per month. :
Out-of-pocket expenses such as travel,‘postage;,telephone,'eto..will

We are very excited about the rossibility of working‘with the
Australian Trade Commission in implementing a sound public relations
program to achieve its desired goals. We believe we can help it

- accomplish the success and visibility it deserves.

Hig




Sample listing of AAPR past and current clientele.

The Australian Outback Collection

Foster's Lager

The Australian Film Commision

Film Victoria - one off events

Michael Edgley International

ICI

Parry Corporation )

Western Australian Tourism Commission

America's Cup Unit - Western Australian Government
Ken Done

Oroton Distributoxs Inc.. _

Trans Australian Airlines (now Australian Airlines)
MacRobertson's Chocolates - one off events
Hoadleys - one-off events

Events

The America's Cup : .

Paul Hogan Day in Los Angeles and the launch of the Foster's Lager campaign.

Good Sportsmanship Day - Giant Postcard presented to Dennis Connors and Ian
Murray on the eve of the America's Cup. Ken Done.

Co-produced official functions for Olympic Games with Australian Consulate.

America's Cup Day and promotion of Pac Rim Symposium - Expo - Vancouver.

*Events staged by AAPR vary widely and number many over the past five years.
The above examples are just intended to indicate the many levels we are
able to operate from to ensure excellent exposure for the client in question,
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PUBLICITY AGREEMENT

Between

And

The Australian Trade Commission CAUSTRADE)
Trade Publicity

Commerce House

Worild Trade Centre

Cnr Flinders & Spencer Streets

Melbourne

Victoria 3005, Australia.
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(DRAFT ONLY)
AGREEMENT: AUSTRXL!AN TRADE OOMMISSION
AND (to come)

INTRODUCTORY NOTES

------------------------------------

(hereafter referred to as "Agency") is appointed by the
Australian Trade Commission (hereafter referred to as "AUSTRADE")
to undertake a program of publicity activity in the Los Angeles
area and Southwest U.S.A. for Australian export industries, their
products and services. _ ;z‘

The publicity campaign undertaken by Agency is part of the wider
"North American Special Exercise" promotional campaign which also
involves_the.use of other promotlonal activities, h™es d

WWM{U

The objectives of AUSTRADE's publtc!ty campaign are: the
placement of targeted editorial materia) in media published in
the area serviced by the Australian Trade Commissioner in Los
Angeles; and support for the activities of the Trndo
Commissioner’'s office.

The basic aims of the campalgn'wlll be to assist in:
1) Increasing the sales of Australian manufactured products;

2) The nglusignm\ef m ctuyin -under ~-licence agreements for
the manufwctuxe)of rali roducts;

3) The promotion of joint Australian-U.S. manufacturing
arrangements which will result in the salo of Australian
products; v .

4) To project Australian manutactutinq as compotxtlvo. wide-~-
ranging, modern and progrossivoo ,

83 To identify the Los Angeles trade post as the contact point
for U.8. business people seeking information about Australiesn
products, companies and industries; and I }p,.fKJ

6) To publicise the services the Trade COmmlssloner Posﬂfcan
offer to U.S. business people.

1. AUDIENCE
The main thrust of the campaign will be to influence:

a) people making purchasing decisions for private enterprise, -
government departments and local instrumentalities;




N~

b) importers, agents and distributors; gnd
c) wholesalers and retailers

The campaign is not aimed at consumers unless the particular
product or business arrangement being promoted is such that sales
might be stimulated by consumer demand (e.g. foodstuffs, sporting
equipment). : '

2. SERVICES RBQUIRBD

Agency is to prepare a program to be assessed in terms of
measurable work performance. Agency is,to:

Conduct a continuing cempaign in support of AUSTRADE's
operational plan targetod to specific industries. This will
involve ‘clustering’ (see description under itom 4 bocoming the
basi of the post's media campaign.

. Pfovlde the Senior Trade Commissioner with initiatives - e
demonstrating its flexibility and imagination in support of the
general publicity program in the Los Angeles post’'s territories.

Separate publicity programs for any specific or major activities
in Los Angeles or other ‘centres (e.g., Australien trade displays,
trade missions, store promotions) may be planned by AUSTRADE and,
should AUSTRADE wish to retain the services of Agency. a seoparate
fee will be negotiated for each promotion.:

However, Agency as part of the general publicity program will be
expected, as directed by the Trade Commissioner, to seek to
obtain follow-up publicity for Australian participants in trade
displays and their products

Agency will be expected to liaise with the Trade Commissioner to
take any publicity advantage which results from activities
associated with AUSTRADE's advertising program, or any follow on
from Australis Produces campaigns.

Unless otherwise instructed, Agency will be concerned with
publicity in the Los Angeles Post’'s area only. Nation-wide
publicity activities and placement of publicity material in
national media will be the responsibility of the New York Post.

3. SERVICES NOT REQUIRED

Agency is not required to be involved in market surveys for
Australian producls, trade negotiations between importers and
Australian suppliers, compilation and assessments of marketing
conditions and other activity outside the scope of the program.

'(~_}“}J§ o/
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. ¢ .

Agency is not required to concern itself with matters other than
trade which might affect Australia’'s national status generally in
Southwestern U.S.A., with the supply of information direct to
Australian media, or (except when requested to do so by the Trade
Commissioner) with the supply of information to correspondents,
stringers or bureaus of Australian media in Los Angeles.

4. PﬁODUCT EUBLICIIYIHBDIA PUBLICITY
Lo ]

The basis of the media publicity campaign will be ‘clustering’ of
stories and pictures aimed at bringing to the attention of
potential buyers various targeted industries/products by
intensive bursts of publlc!ty in approptlato media, especially:
trade media. . R

Clustering involves the production of very specific publicity
material and its placement with media over a relatively short
perjod so that an impact is made on potentia) buyers'
consciousness. Up to# industries would constitute a
clustering program foyr ch Year. In sequence, once about every
two months, each o tF?'Tﬂaulttlos/productl woul ;’ publicised.
. <G - CRANBTE W\’i\’\ NI\ (1 Y\'ﬁ\
A time t e of clustering exercises will be ptovldod to Agency
to Be implemented from editoriel material suppllod at regular
intervals from Trade Publicity, uolboutno.

Agency will be expected to contact appropriate mod!u’with the aim
of reaching agreement on the type of material to be provided by
AUSTRADE and the industries being publicised.

Agency will advise the Senior Trade Cohmissfonér on the
possibilities of co-ordinating clustered stories on a targeted
industry into a campaign comprising olomonts whlch could include:

a) support for a specified trade disp la; ﬂhou po'u\blo as thon

culmination of activity; “R&\\ewu—
b) special supplements in newspapers or ttado_publicationsc

c) visits to Australia under the Visit Australia Program by
journalists who will write articles for the press or trade

publications (which could be published in supplement n N
association with clustered stories) i QYHNE \QQAN fh?~“]\1s\\ii
d) co-ordination with post activities such as seminars to '
importing bodies.

General media feoed will be available concerning companies not
covered by the clustering program but this will be subjeot to
selectivity, using only editorial of interest on a regional
basis.
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b. Regional publicity interest created by Agency which can be
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In addition, AUSTRADE will send Agency, or Agency, using
information supplied. by the Trade Commllslonot. will write:

a) Articles on visits to the U.S. A. by key porlonnol of
Australian companies;

b) Articles on visits to Australia by buyers from U.S.A.;lf: L
¢) Articles on the appointment of agents, joint venture or : :
manufactuyring-under-licence rrrangamont8| and Nhj,f

d) Articles on special promotional or business

activities/fu tio 8 e the mmissionot
CONETAR »AGRK d@‘ 3: ;$$ e“f oS
S. MEDIA l.uuson WY R e - :
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Agency will liajise regularly with editors an ey trade media
writers to discuss opportunities for placing editorial comprising
either clustering or general regional media feed articles; and
for activities in support of clustering such as supplements,
Vigit Australia Program and trade display special efforts. It
will identify itself as a continuing source of articles,
photographs and radio and televisjion nows items about Australijan
industry and products. \

This liaison should aim at ostabllshing an overall favourable
attitude in media towards Australja‘’s trading uttiludos and

activities.

6. CONSULTANCY ew"\)\§

Agency will have a uaoa+y interview with the Trade Commissioner,
usually by telephone, designed to develop publicity around
activities of the Post. Areas of post activity considered
appropriate in meeting this objective include:s

a. Regional publicity connected with programmed visits by
AUSTRADE staff within the territory of the post.

exploited by visits by AUSTRADE staff.

Also, Agency will consult with the Trade Commissioner at least

once a month to:
]

a) establish priorities for the release of product articles;

b) establish whether additional information cen be obtained (e.g.
from agents) which would improve the acoeptabllity of articles
with the media;
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eminars, business .groups, appoarlng on radlo and television.

:lL7 -ijz) plan activities such as the Trade Commissioner addressing
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Agency will prepare iummury minutes of these meetings and forward
these to the Trade Commissioner and Trade Publicity, Melbourne.

7. AGENCY INITIATIVE

L]

Agency will suggest topics and initiatives to the Trade
Commissioner and AUSTRADE to publicise:

a) Australian products and setvlcos. mainly ln support of
clustering;

b) the services available from the Trado Commlssionot s officos
and

c) Australia as a modern industrial nation.

Agency should be alert to opportunities for the placement of
feature articles to improve Australig’'s imege as an industrial
‘"nation. AUSTRADE will provide feature length articles and
photographe to the specification of individual wmedia provided

that the subject mattor and media meet the approval of % Trade_ .-

Commissioner. — @6’0@\,\?"\@‘)( J—‘\/FD\

Agency will investlgate the posslﬁqllty o?dtho Trade Commissioner
addressing seminars or appearing on radio or television programs.
1f the Trade Commissioner considers such appearances will
35>ease Australia's trade prospects, Agency will make the
cessary arrangements and advise the Trade Commissioner on the

xigggaégfl aspects of the use of electronic media.
8. MEDIA CONFERENCES

Agency will arrange media conferences for the Trade Commissioner,
Australian Government officjials and private business people
visiting Los Angeles or other centres should the Trade
Commissioner and Agency agree that such conforences wlll add to
Australia’s trade publicity projection.

9. SUPPLEMENTS

AUSTRADE will seek Agency's advice on media and assistance in
organising clustering supplements and, in each case, will] provide
a brief to the Senior Trade Commissioner, Los Angeles, and

Agency.




Agency also will put forward proposals for supplements on its own
inittative. When such proposals would involve AUSTRADE
advertising expenditure and paid space taken by Australian
exporters, it is always provided that they be presented to
AUSTRADE for assessment and decision, without prior commi tment to
the medium. .

Material will be supplied from Australia and will Dbe re-styled Dby
Agency to suit media requirements in the Southwest.

10. PRESS CLIPPINGS

Agency will assist the Trade Commissioner in setting up & press
clipping service in the Los Angeles and Southwest USA areas to
monitor regional trade publicity for Australia only, to assist
assessment of the results of the media placement campaign.

Agency also will administer the service and ensure that both the
Trade Commissioner and Trade Publicity receive copies of these
clippings in the monthly reports.

13. NEWSLETTER ' ¢

1f the Post requires production of a newsletter, in consultation
with the Trade Commissioner, Agency would assist in the
production of the Post's newsletter and be responsible for co-
ordinating the layout and printing. The Trade Commissioner would
be responsible for providing Agency with information for
fnclusion in the newsletter.

12. VISIT AUSTRALIA PROGRAM

Agency will be expected to submit names of suitable journalists
from business publications for the Visit Australia Program and to
consult with the Trade Commissioner on proposals, organisation
and follow-up for such visits.

13. PUBLICITY REPORT

Agency will report monthly to Trade Publicity on publicity
activities within the scope of the program and provide the
publicity results. This report will be submitted to the Senior
Trade Commissioner in Los Angeles not later than the fifteenth
day of the month and is to be accompanied by relevant supporting
press clippings and details of any radio ‘and television coverage.
Should the report not be provided, AUSTRADE reserves the right to

withhold the monthly fee payment.




14. FAIR TRADE PRACTICES

Due to increasing international attention given to fair trading
practices, Agency will maintain constant awareness of the
requirements of U.S. law in all matters covering the publication
of Iinformation, and advise AUSTRADE, as necessary, of changes in
local legal requirements which might affect the preparation of
material for publication.

§18. TERMS OF APPOINTMENT

The appointment of ........ ,........; ............
will be on a continuing basis commencing ....... 19087, for .....

hours per month.

Agency will be paid an annual fee of ...... . in equal) monthly
instalments of ...... + and will be reimbursed normal operating
out-of-pocket expenses on submission of certified vouchers each

month to the Senior Trade Commissioner.

Out-of-pocket expenses will include:: trunk telephone and telex
charges; photographic costs;: press clipping service charges;
travel and accommodation costs on out-of~town assignments;:
limited media entertainment; and other essential operating costs
incurred in carrying out the program, but always with the
approval of the Senior Trade Commissioner who will be responsible
for the control of this expenditure. ' ’

The Agreement can be terminated by either party at three months’
notice and will be subject to a review after six months.
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AGREEMENT : Australian Trade Commission
and ) '

ACCEPTANCE

For and on behalf of ............0.0...

who accepts the foregoing terms and conditions of appointment as
specified in this Agreement.

ceeesaes POBILION. . .. ittt

oooooooooooooooooooo

For and on behalf of the Australian Trade Commission, Commerce
House, World Trade Centre, Melbourne, which offers the ~foregoing
terms and conditions as specified in this Agteomont

----------------------------




